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Daniel Cornwall, Internet and Technology Consultant
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Learning Objectives

* At the end of this talk, you’ll be able to:
* |dentify full text magazines for your patrons
* Have an idea of when to suggest HTML text vs PDF text
* Locate a permanent link to a magazine and have some idea how to put itin
your website.
 Know how to provide a somewhat browsable reading experience using PDF
Full Text.
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Poll: Does Your Library Have a
Website?
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Selecting Magazines:
Considerations
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* Check for full text
* Think about bandwidth before using PDF only magazines
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What you need to know about keeping ultrasoft carpets clean E Create Mote
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Display library holdings for

this book title SINK YOUR TOES into the newest carpet style, called ultrasoft or super-plush, and you might decide that spending twice what you would on an & Permalink
ordinary carpetis worth the treat to your feet

But that comfort might lead to an additional, hidden cost: You might need to replace your vacuum. Many models that work perfectly well on regular Share
carpets stick to this new kind like a big suction cup. That's because the carpet is so dense that air can't circulate back into the vacuum's intake,

Find Similar Results making the appliance almost impossible to move. Because ulrasoft carpets have become more popular—sales have grown to more than

using SmartText Searching 10'percent of the market in the past five years—carpet makers have begun testing and recommending vacuums for them. (Examplas include

Caress by Shaw and Karastan by Mohawk. ) Vacuum manufacturers are making models specifically for ultrasoft carpets, too

We bought several square yards of both carpet styles plus two new Kenmore vacuums designed for them, the Elite Crossover Ultra 10335 upright,
$300, and the Elite 700 Series 81714 canister, $400. They both cleaned well and moved easily on the ultrasoft carpet, though we found that they
were easier to maneuver on standard (medium-pile) carpet

We also ran our pushipull tests on some vacs recommended by ultrasoft carpet makers. We found three that moved fairly easily: the Maytag M500,
the Fuller Brush Mighty Maid FBMMPWCF, and the Oreck Magnesium. But we don't recommend them because they aren'ttop performers overall

If you have a new ultrasoft carpet and you aren't ready to buy a new vacuum, we can suggest a workaround if your vacuum is sticking. Raise the
powerhead on models that come with manual height adjustment; the control is usually on top of the powerhead. If your appliance automatically
adjusts height and has suction control, you might fry reducing the suction instead. Both of those steps may also reduce cleaning power, however,
50 you might need to spend more ime going over the same spot to thoroughly remove dirt.

PHOTO (COLOR)

Copyright of Consumer Reports is the property of Consumers Union and its content may not be copied or emailed to multiple sites or postedto a
listserv without the copyright holder's express written permission. However, users may print, download, or email articles for individual use.
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INSIGHTS

NOTABLE NEWS & SMART SOLUTIONS

SINK YOUR TOES into the newest
carpet style, called ultrasoft or
super-plush, and you might de
cide that spending twice what
you would on an ordinary carpet
is worth the treat to your feet.
But that comfort might lead
1o an additional, hidden cost:
You might need to replace your
vacuum, Many models that work
perfectly well on regular car-
pets stick to this new kind like
a big suction cup. That's because
the carpet is so dense that
air can’t circulate back into
the vacuum's intake, making
the appliance almost impos
sible to move. Because ultrasoft

PHOTOGRARI Y DANNY KIM

carpets have become more pop
ular-sales have grown to more
than 10 percent of the market in
the past five years—carpet mak-
ers have begun testing and rec-
ommending vacuums for them,
(Examples include Caress by
Shaw and Karastan by Mohawk.)
Vacuum manufacturers are
making models specifically for
ultrasoft carpets, too.

We bought several square
yards of both carpet styles plus
two new Kenmore vacuums
designed for them, the Elite
Crossover Ultra 10
$300, and the
ries 81714 canister, $400, They

both cleaned well and moved
easily on the ultrasoft carpet,
though we found that they were
easier to maneuver on standard
(medium-pile) carpet.

We also ran our push/pull
Tests on some vacs recommended
by ultrasolt carpet makers. We
found three that moved fairly
easily: the Maytag M500, the
Fuller Brush Mighty M
PWCF, and the Oreck Magne
sium. But we don't recommend
them because they aren’t top
performers overall.

If you have a new ultrasoft
carpet and you aren’t ready
10 buy a new vacuum, we can

| MARCH 2016 |

5 a workaround if your
vacuum is sticking. Raise the
powerhead on models that come
with manual height adjustment;
the control is usually on top
of the powerhead. If your ap
pliance automatically adjusts
height and has suction control,
you might try reducing the
suction instead. Both of those
steps may also reduce cleaning
power, however, so you might
need to spend more time going
over the same spot to thoroughly
remove dirt.

Online subseribers can go to
ConsumerRoports.org/ s
for full Ratings of vacuums,
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Use an EBSCO databases likely to have magazines you want
e Suggest MasterFile Premier

* Publications page

* Find link

Post to web page
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United States of America +2010
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United States of America £ 2010
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Frequency: 12 + 2003 ) :
iewed: —
Peer Reviewed: Mo +2002 = =
+2001
Consumer + 2000

Reports



U

. - Alaska State gllse =t G
Reading Magazines (PDF oo R

Library Development

Search within this publication All lssues
- 2016

Publication Details For "Consumer Reports” )
Yal. 81 Issue 3 -Mar2016

Title: Consumer Reports Val. 81 Issue 2 - Feb2016
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E Subjects: CONSUMERS - United States; UNITED States. Food & Drug Administration; GEMETICALLY modified foods — Labeling; HEALTH facilities —
Show More L Finance — Law & legislation; TELEPHOME calls; BROWN, Jerry, 1935-
Periodical
= WTMLFunText T POF Full Text (184KB) Display library holdings for this journal title Display library holdings for this book title
Source Types
All Results 4 ROLLING IN THE DEEP. o)
7] magazines (31) o Consumer Reports. Mar2016, Vol. 81 Issue 3, p9-9. 1p. 1 Color Photograph. Reading Level (Lexile): 1230.
= Subjects: VACUUM cleaners — Evaluation; CARPETS — Care — Equipment & supplies; SEARS Brands LLC; TACONY Corp.; CARPETS — Maintenance &
Subject === repar
Periodical e ) ) ) _ _ _ ] ) _ )
HTML Full Text ﬁ PDF Full Text (278KB) Display library holdings for this journal title Display library holdings for this book title
Language
5 Peeling Back the ‘Natural’ Label. Js)
e Consumer Reports. Mar2016, Vol. 81 Issue 3, p10-10. 1p. 1 Color Photograph. Reading Level (Lexile): 1000

Subjects: PETITIONS; UNITED States. Food & Drug Administration; NATURAL foods — Labeling; RAMGAN, Urvashi; GROCERY Manufacturers Association
us)
Periodical o

=y

HTML Full Text & PDF Full Text (290KB) Display library holdings for this journal title Display library holdings for this book title

@

A PANDORA'S PACKAGE: WHAT'S INSIDE MAY SURPRISE YOU. I8

B Consumer Reports. Mar2016, Vol. 81 1ssue 3, p11-11. 1p. 7 Color Photographs. Reading Level (Lexile




Reading
Magazines

PDFK

é web.a.ebscohost.com.sled.idm.oclc.org/ehost/pdfviewer/pdfviewertvid=348tsid=3d737bf5- c2d4-4bBe-ada3-fd23644 e5fbf % c

« Result List Refine Search

« "

EBSCOhost

Detailed Record
Ea: PDF Full Text

Source: Consumer Reports
Date: March 1, 2016

¥ Full Text Contents
1-5[6-10[11-15/»
Feeling Right at Home.

YOUR FEEDBACK.

BUILDING ABETTER
Wo.

ROLLING IN THE DEEFP.
Peeling Back the ‘Ma...

» Choose Another Issue

= HTML Full Text

Download PDF

Q, Search

wBE 9 3 4 D

SignIn

M8 Folder

ConsumerReports

President and CEC
Marta L. Tellado
Senior Vice President,

Brand & Strategy
Leonara Wiener

Editor im Chief Dlane Salvatore
Deslgn Directar Maithew Lenning
Senlor Editor Jody 1. Rohlena

Art Directors Tammy Morton Fernandez, Janice Hogan, Ewelina Mrowlec,
Julle schrader, Lisa Slater, Tracy Stora, joseph Ulatowskl

Phete Editers Emille Harjes, Karen shinbaum

Viee L Products
Erent [Mamond

Vice President, Integrated Content Creation

Liam McCormack

Viee President, Digital Jason Fox

Viee Presid, tions Robert McEwen

[Executive Director, Comtent Cwvendolyn Bounds
Director, Content Development Glenn Derens
Senior Director, Product Testing Mark Connelly

Electronics JorTy Bellinson, Content Lead

Editors: Patrick austin, Michael Gikas, Christopher Raymond,

Terry Sulllvan, James Willcox

Product Testers: Maria Rerecich, Testing Lead; Kerry Allen, Ellas Aras, Claudio
Clacel, Charles Davidman, Richard Fisco, Dean Gallea, Joseph Lazzaro,
Richard Sulin, Maurice Wynn

Meney Margot Gliman, Content Load

Editors: Jeffrey Rlyskal, Catherine Fredman, Chris Horymskl, Nikhil Hutheesing,
Tod Marks, Donna Rosato, Tobile Stanger, Amanda Walker

Health & Food Ellen Kunes, Content Lead

Editors: Orly Avitzir, M.D.; Susan Byrne; Trisha Calvo; Lauren Cooper; Chris
Hendel; joel Keehn; Marvin M. Lipman, M.D.; Andrea Rock; Diane Umansky
Product Testers: Maxine Slegel, Testing Lead; Amy Keating, Ellen Klosz
Health Ratings Dorls Peter, DIrector

Best Buy Drugs Lisa Gill, Deputy; Editors: Teresa Carr, Ginger Skinner,

Steve Mitchell

Consumer Safety and Urvashl Rangan, Executive Director;
Tyler Smith, Dords Sullivan, Henry Akinleye

Home & Appliance Shax Riegler, Content Lead

Editors: Dan DiClerico, Mary Farrell, Kimberly Janeway, Cella Kuperszmid
Lehrman, Ed Perratore

Product Testers: john Galeotafiore, James Nanni, Testing Leads; Peter
Anzalone, John Banta, Susan Booth, Tara Casaregola, Lawrence Clufo,
Enrique de Paz, Bermard Delirick, Cindy Fisher, Emillo Gonzalez, Edward
Kippel, Ginny Lui, john McAloon, Joan Muratore, Joseph Pacelka, Chirtstopher
Regn, Peler sawchuk, Pat Slaven, Frank Spinelll, David Trezz, Michael Viscontl
Cars Mark Rechitin, Content Lead

P [CUNUN O SRRy Yy FIUSN S T P | pr—
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FROM THE PRESIDENT

Feeling Right

at Home

RENT AN APARTMENT when you're
young, buy a house in the suburbs
as you get a little older, and, come
retirement, get yourself a condo
someplace warm: It's a formula that
has been around for longer than
most of us can remember. But as
the baby boomers who brought
that model into being—first as chil-
dren, then as parents—begin to re-
tire, their shifting preferences and
the emergence of a younger gen-
eration of homebuyers has brought
about a rapid transformation in
the American real estate market.
The trends we see on the hori-
zon are being molded by lingering
consequences of the mortgage
crisis, millennial values, and the
changing face of the American
homeowner. The conventional
wisdom that drove the housing
market for half a century is giving
way to a new set of motivations,
as young first-time buyers saddled
with student debt and low sav-
ings have come to prize features
such as walkability over multicar
garages. A growing diversity of
homeowners is also bringing new
demands: Latino families, for ex-
ample, generally favor open floor
plans and room for extended fam-
ily, while the steady rise of single

Marta L. Tellado,
President and CEQ

Follow me on Twitter
@MLTellado

The trends

wesee on the

horizon are being
molded by lingering
consequences of

the mortgage crisis,
millennial values,

and the changing face
of the American
homeowner.

post-mortgage-crisis homeown-
ership will create. Whether it's
your first time on the market
or you're a seasoned pro, we've
got you covered with innova-
tive strategies for securing a
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Contact Information

Daniel Cornwall

Internet and Technology Consultant
Alaska State Library

Ph: 907-465-6332

Email: daniel.cornwall@alaska.gov

Resources referenced in this talk may be found at
http://lam.alaska.gov/magazineshelf
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